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1. Main points

® Of businesses still trading, the arts, entertainment and recreation industry had the highest proportion of the
workforce remaining on furlough, at 47%, followed by accommodation and food services at 43%, according
to the Business Impact of Coronavirus (COVID-19) Survey (BICS). See Section 2.

® The proportion of adults wearing a face covering when leaving the home increased to 84% from 71% in the
previous week, according to the latest Opinions and Lifestyle Survey (OPN). See section 3.

® Between 19 and 26 July 2020, footfall in high streets moderately increased to just under 60% of its level
the same day a year ago, while retail parks and shopping centres held steady at just under 80% and 60%
respectively. See Section 4.

® The volume of job adverts remained at 52% of its 2019 average between 17 and 24 July 2020. See
Section 5.

® Prices decreased for a number of high demand products (HDPs) in the week beginning 20 July 2020, and
the all HDP index fell by 0.1%. See Section 6.

* In the week commencing 20 July 2020, Energy Performance Certificate (EPC) lodgements for existing
dwellings returned to similar levels observed at the end of February across all regions, while EPC
lodgements for new dwellings were around 20% lower across England and Wales; as such, they can be
used as a timely indicator for the number of completed constructions and number of transactions. See_
Section 7.

® Average daily visits of all ships have remained stable for a fourth consecutive week, and passenger ship
visits reached their highest level since the week commencing 30 March 2020. See Section 8.

The Business Impact of COVID-19 Survey (BICS) is voluntary and currently unweighted, so it may only reflect the
characteristics of those who responded. Online price change analysis is experimental and should not be
compared with our regular consumer price statistics. Results presented are experimental.

2 . Business impact of the coronavirus

This section includes final results from Wave 9 of the Business Impact of Coronavirus (COVID-19) Survey (BICS)
for the period 29 June to 12 July 2020, which closed on 26 July 2020. Out of 24,493 businesses sampled, 24%
responded.

As a user of the Business Impact of Coronavirus (COVID-19) Survey (BICS) data, we would like to hear your
thoughts on the future of the survey. If you would like to provide your views, please complete this short
questionnaire to help shape the future of BICS. The survey will remain open until 21 August 2020.

Figure 1. Two-fifths of businesses who had furloughed staff provided pay top-ups to the
Coronavirus Job Retention Scheme, covering 67% of their furloughed workforce

Headline indicators from the Business Impact of Coronavirus Survey, 29 June to 12 July, UK

Source: Office for National Statistics — Business Impact of Coronavirus Survey
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https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#business-impact-of-the-coronavirus
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#social-impacts-of-the-coronavirus-on-great-britain
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#footfall
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#online-job-adverts
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#online-job-adverts
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#online-price-change-for-high-demand-products-hdps
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#energy-performance-certificates
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#energy-performance-certificates
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#shipping
https://www.ons.gov.uk/surveys/informationforbusinesses/businesssurveys/businessimpactofcoronaviruscovid19survey
https://www.surveymonkey.co.uk/r/T6P5WRY
https://www.surveymonkey.co.uk/r/T6P5WRY

Notes

1. All percentages are a proportion of the number of businesses who responded apart from the workforce
percentages on furlough leave and receiving pay top-ups, which are proportions of employees for each
responding business.

Download the data

Of all responding businesses:

86% had been trading for more than the last two weeks

6% had started trading again within the last two weeks after a pause in trading

2% had paused trading but intend to restart trading in the next two weeks

5% had paused trading and do not intend to restart in the next two weeks

Figure 2 shows current working status as reported by businesses continuing to trade. Businesses that are not
currently trading will also have furloughed workforce that are not included here.

Across all industries, 72% of the workforce in businesses continuing to trade had been working at their normal
workplace or remotely for more than 2 weeks, 7% had returned to work from furlough in the last two weeks, and
17% remained on furlough.
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https://www.ons.gov.uk/visualisations/dvc922/bics/datadownload.xlsx

Figure 2: Within businesses still trading, 7% of the workforce had returned from furlough in the last 2
weeks; accommodation and food service activities had the highest proportion at 18%

Working arrangements, businesses still trading, apportioned by workforce, UK, 29 June to 12 July 2020

Figure 2: Within businesses still trading, 7% of the workforce
had returned from furlough in the last 2 weeks;
accommodation and food service activities had the highest
proportion at 18%

Working arrangements, businesses still trading, apportioned by workforce, UK, 29 June to 12 July
2020
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Source: Office for National Statistics — Business Impact of Coronavirus (COVID-19) Survey

Notes:
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1. The percentages in this chart might not sum to 100% because of rounding and the exclusion of categories
under 1%.

2. The "other" category includes maternity leave and non-COVID-19 related sick leave.

3. Other services and Mining and quarrying have been removed for disclosure purposes, but their totals are
included in “All industries”.

Of businesses still trading, the arts, entertainment and recreation industry had the highest proportion of the
workforce on furlough, at 47%, followed by accommodation and food services at 43%. Of the workforce
proportions returning from furlough in the last two weeks, accommodation and food services were the highest at
18%, followed by arts, entertainment and recreation and construction, both at 15%.

Private sector human health and social work, and wholesale and retail were the industries that had the highest
proportion of the workforce off sick or in self-isolation because of the coronavirus (COVID-19) with statutory or
company pay, with 3% each.

The water supply, sewerage, waste management and remediation activities industry and information and
communication had the highest proportion of the workforce working for longer than the last two weeks, each at
89%.

More comprehensive final results and data from Wave 9 of BICS can be found in the accompanying release,
Coronavirus and the economic impacts on UK: 30 July 2020.

More about coronavirus

Find the latest on coronavirus (COVID-19) in the UK.

All ONS analysis, summarised in our coronavirus roundup.
View all coronavirus data.

Find out how we are working safely in our studies and surveys.

3. Social impacts of the coronavirus on Great Britain

This section includes some headline results from Wave 19 of the Opinions and Lifestyle Survey (OPN) covering
the period 22 to 26 July 2020. The full results will be published in Coronavirus and the social impacts on Great
Britain on 31 July 2020.

Figure 3 shows that the proportion of adults wearing a face covering in the previous week when leaving the home
continued to increase, from 71% when asked between 15 to 19 July 2020, to 84% when asked between 22 to 26
July. This continues an increasing trend after face coverings became mandatory on public transport in England
on 15 June, and in other enclosed public spaces in England on 24 July. In Scotland, face coverings on public
transport were mandated on 22 June, and in shops on 10 July. In Wales, face coverings on public transport were
mandated on 27 July, after these data were collected.

The proportion of adults shopping for items other than food and medicine remained stable this week at 20%. The
proportion of people travelling to work continued to increase gradually, reaching 54%, while the proportion
working from home exclusively continued to decline to 24%.
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https://www.ons.gov.uk/releases/coronavirusandtheeconomicimpactsonuk30july2020
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/articles/coronaviruscovid19roundup/latest
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/datalist
https://www.ons.gov.uk/news/statementsandletters/ensuringyoursafetyduringcovid19
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/healthandwellbeing/bulletins/coronavirusandthesocialimpactsongreatbritain/24july2020
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/healthandwellbeing/bulletins/coronavirusandthesocialimpactsongreatbritain/24july2020

Figure 3: The proportion of adults wearing a face covering when leaving the home increased to 84% from
71% the previous week

Proportion of adults, Great Britain, 14 May to 26 July 2020

Figure 3: The proportion of adults wearing a face covering
when leaving the home increased to 84% from 71% the
previous week

Proportion of adults, Great Britain, 14 May to 26 July 2020
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Source: Office for National Statistics — Opinions and Lifestyle Survey

Notes:

1. See Measuring the data for full detail of the questions asked and response categories.

2. Base population for Work from home exclusively and Travelled to work series: adults who had a paid job,
either as an employee or self-employed; or did any casual work for payment; or did any unpaid or voluntary
work in the previous week.

4 . Footfall

These figures are provided by Springboard, a provider of data on customer activity. They measure the volume of
footfall compared with the same day the previous year at the overall level and across the categories of high
streets, retail parks and shopping centres. For example, Tuesday 14 July 2020 was compared with Tuesday 16
July 2019.
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https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronavirustheukeconomyandsocietyfasterindicators/30july2020#measuring-the-data
https://www.spring-board.info/what-we-do/benchmarking

Figure 4: Between 19 and 26 July, footfall in high streets moderately increased to just under 60% of its
level the same day a year ago, while shopping centres and retail parks held steady at just under 80% and
60% respectively

Volume of footfall, UK, 1 March to 26 July 2020, year-on-year percentage change between footfall on the same day
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Source: Springboard and the Department for Business, Energy and Industrial Strategy

Notes:

1. Many essential shops were allowed to open on 15 June 2020 in England, 12 June 2020 in Northern Ireland
and 22 June in Wales. In Scotland, some non-essential shops were allowed to reopen from 29 June, and
more from 13 to 15 July.

2. “Prime Minister’'s announcement” refers to the advisory announcement on 16 March 2020 to avoid non-
essential travel, bars, restaurants and other indoor leisure venues, and to work from home if possible.

3. Pubs were allowed to reopen on 4 July in both England and Northern Ireland, with beer gardens allowed to
reopen on 6 July in Scotland and 13 July in Wales. Pubs were also allowed to reopen indoors in Scotland
on 15 July.

Across 20 to 26 July 2020, the seven-day average of overall footfall increased slightly to just over 60% of its level
across the same period in the previous year. This continues the gradual increase in footfall seen since the re-
opening of non-essential shops and businesses in England, on 15 June.
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Footfall in high streets increased moderately between 19 to 26 July 2020, to just under 60% of its level the same
day a year ago. Until this week, shopping centres had a stronger recovery in footfall than high streets, but high
streets have now caught up, with both just under 60%.

Retail parks still have the strongest footfall performance, holding steady at just under 80% of its level a year ago.
However, this indicates little change since non-essential shops and businesses began to re-open six weeks ago.

5. Online job adverts

These figures use job adverts provided by Adzuna, an online job search engine. These estimates are
experimental and will be developed over the coming weeks. Estimates of online job adverts by NUTS1 region are
currently under development. The number of job adverts over time is an indicator of the demand for labour.

Figure 5: Between 17 and 24 July 2020, the total volume of job adverts remained at 52% of
its 2019 average

Total weekly job adverts on Adzuna, UK, 4 January 2019 to 24 July 2020: index 2019 average = 100
Notes:

1. The observations were collected on a roughly weekly basis; however, they were not all observed at the
same point in each week, leading to slightly irregular gaps between each observation.

2. These series have a small number of missing weeks, mostly in late 2019, and the latest is in January 2020.
These values have been imputed using linear interpolation. The data points that have been imputed are
clearly marked in the accompanying dataset.

3. Further category breakdowns are included in the Online job advert estimates dataset, and more details on
the methodology can be found in Using Adzuna data to derive an indicator of weekly vacancies.

Download the data

Overall, between 17 and 24 July 2020, the volume of total online job adverts remained unchanged at 52% of its
2019 average. It has stayed around half the 2019 average since the start of June, indicating online job adverts
have been slow to recover from their low point on 1 May 2020.

Just over half of the Adzuna categories declined from the previous week, and just under half increased. In
particular, online job adverts for healthcare and social care declined from 97% to 93% of their 2019 average, and
adverts for education declined from 84% to 80%. The largest increase this week was for the category of transport,
logistics and warehouse, which increased from 55% to 66% of its 2019 average.

The categories presented here were selected because of user interest, and because they more closely track
trends in the Office for National Statistics (ONS) vacancies data. Note that the Adzuna categories used do not
correspond to Standard Industrial Classification (SIC) categories, so these values are not directly comparable
with the ONS Vacancy Survey.
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https://www.adzuna.co.uk/
https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/guidetoexperimentalstatistics
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/datasets/onlinejobadvertestimates
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/datasets/onlinejobadvertestimates
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/methodologies/usingadzunadatatoderiveanindicatorofweeklyvacanciesexperimentalstatistics
https://www.ons.gov.uk/visualisations/dvc922/vacs/datadownload.xlsx

6 . Online price change for high-demand products (HDPS)

A timely indication of weekly price change for high-demand products (HDPs) has been developed, covering the
period 16 March to 26 July 2020. A timeline of developments for these indicators can be found in Online price
changes of high-demand products methodology. This analysis is experimental and should not be compared with
our regular consumer price statistics.

Figure 6: Prices decreased for a number of HDP items in the week beginning 20 July 2020

Online price change of high-demand products, UK, percentage change between Week 18 (13 to 19 July) and Week 19 (20 to 26
July)

Figure 6: Prices decreased for a number of HDP items in the
week beginning 20 July 2020

Online price change of high-demand products, UK, percentage change between Week 18 (13 to
19 July) and Week 19 (20 to 26 July)
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Source: Office for National Statistics — Faster indicators

Notes:

1. More information on the strengths and limitations of the online price changes data is available in the Online
price changes of high-demand products methodology article.
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https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/methodologies/onlinepricechangesforhighdemandproductsmethodology
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/methodologies/onlinepricechangesforhighdemandproductsmethodology
https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/guidetoexperimentalstatistics
https://www.ons.gov.uk/economy/inflationandpriceindices/bulletins/consumerpriceinflation/latest
https://www.ons.gov.uk/economy/inflationandpriceindices/datasets/onlinepricechangesforhighdemandproducts
https://www.ons.gov.uk/economy/inflationandpriceindices/datasets/onlinepricechangesforhighdemandproducts

Figure 6 shows that in addition to the overall HDP items index falling by 0.1%, the prices for all household and
hygiene goods and all food both fell by 0.2% in the latest week (20 to 26 July 2020). These movements are
smaller than in the previous week (13 to 19 July), when they fell by 0.7%, 1.1%, and 0.7% respectively. As well
as food, and household and hygiene products, the all items index contains items such as pet food and medicines
(such as vitamin C), which mean that the all items index sometimes moves differently to the two subseries.

Most items in the HDP basket showed a decrease this week. Figure 7 shows that although the price of vitamin C
showed the largest increase, it has previously been more volatile, and in this week is only 1.9% above its level in
Week 1. It should be noted that the sample size for vitamin C is very small and these recent changes have been
driven by a single retailer. Nappies have also shown a lot of volatility as products go on and off promotion across
multiple retailers.

Figure 7: The all food items index has fallen below its Week 1 level for the first time since the series
began, to 99.8%

Online price change of selected high-demand products 16 March to 26 July: index week 1 (16 to 22 March) = 100, UK

Figure 7: The all food items index has fallen below its Week 1
level for the first time since the series began, to 99.8%

Online price change of selected high-demand products 16 March to 26 July: index week 1 (16 to
22 March) &#x3D; 100, UK

Index, week 1 =100

110
100 — — e, — —
90
80

Week1 Week3 Week5 Week7 Week9 Week11 Week 13 Week 15 Week 17 Week 19

— All food All household and hygiene = All HDP items Nappies

Vitamin C

Source: Office for National Statistics — Faster indicators
Notes:

1. Index movements may not be exactly the same as percentage changes shown in Figure 6 as a result of
rounding.

2. Week 1 refers to the period 16 to 22 March 2020, and Week 19 refers to the period 20 July to 26 July.

3. The time series for all individual HDP items are published in a dataset alongside this release.
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https://www.ons.gov.uk/economy/inflationandpriceindices/datasets/onlinepricechangesforhighdemandproducts

7 . Energy Performance Certificates

This release includes weekly Energy Performance Certificates (EPCs) for new and existing domestic properties in
England and Wales, split by NUTS1 English regions. The EPCs for domestic properties are published weekly by
the Ministry of Housing, Communities and Local Government (MHCLG). As such, they can be used as a timely
indicator for the number of completed constructions and number of transactions.

An EPC contains information on the energy efficiency of a property and is a requirement when a property is built,
sold or rented in England and Wales. New building(s) or conversions of existing buildings require an EPC once
construction has been completed. More information on the EPC methods, strengths and limitations is available in
the accompanying methodology article.

Figure 8 shows in the week commencing 20 July 2020, existing EPC lodgements returned to levels similar to
those observed at the end of February across all regions, while EPC lodgements for new dwellings were around
20% lower across England and Wales combined. EPC lodgements for both new and existing dwellings started to
recover towards the end of May after reaching a low in early April, though EPCs for new dwellings recovered at a
slower rate. A reduction in construction would contribute to the delay in EPC assessments of new dwellings.

The spike in the number of EPCs for existing dwellings seen in Wales during the weeks commencing 8 and 15
June 2020 was caused by local authorities in Wales reviewing their social housing stock.

Figure 8: In the week commencing 20 July 2020, EPC lodgements for existing dwellings
returned to levels similar to those observed at the end of February across all regions, whilst
EPC lodgements for new dwellings were around 20% lower across England and Wales

Existing and new Energy Performance Certificates lodgements by region, non-seasonally adjusted, February
2020 to July 2020. Percentage change since week commencing 24 February 2020

Source: Ministry of Housing, Communities and Local Government (MHCLG) Domestic
Energy Performance Certificate Register

Notes:

1. Further notes are available in the weekly EPCs for domestic properties dataset.

2. Week commencing 24 February 2020 is when the time series begins; we will look to expand this in the
future.

3. Wales shown on a different scale.

Download the data

8 . Shipping

These shipping indicators are based on counts of all vessels, cargo and tanker vessels and passenger vessels.
As discussed in Faster indicators of UK economic activity: shipping, we expect the shipping indicators to be
related to the import and export of goods.
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https://www.ons.gov.uk/methodology/geography/ukgeographies/eurostat
https://www.gov.uk/government/statistical-data-sets/live-tables-on-energy-performance-of-buildings-certificates#weekly-epcs-for-domestic-properties-existing-and-new-dwellings
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/methodologies/coronavirusandthelatestindicatorsfortheukeconomyandsocietymethodology
https://assets.publishing.service.gov.uk/government/uploads/system/uploads/attachment_data/file/904224/EPC_live_table_270720.xlsx
https://www.ons.gov.uk/visualisations/dvc922/epcs/datadownload.xlsx

Figure 9: Between 20 and 26 July 2020, average daily visits of all ships remained stable for a fourth
consecutive week

Daily movements in shipping visits, UK, seasonally adjusted, 1 January to 26 July 2020
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Figure 10: Between 20 and 26 July, there was an average of 92 daily visits for passenger ships, the
highest since the week commencing 30 March 2020

Daily movements in shipping visits, UK, seasonally adjusted, 1 January to 26 July 2020
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Daily movements in shipping visits, UK, seasonally adjusted, 1 January to 26 July 2020
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Source: exactEarth

Notes:
1. The number of visits for Hull are included in these data from 1 June 2020 onwards.

2. The seasonally adjusted and trend estimates are estimated using a modified version of the seasonal
adjustment method TRAMO-SEATS. More information is available in the Coronavirus and the latest
indicators for the UK economy and society methodology

3. The seasonal adjustment method may be limited as this is a short time series.

4. Daily and weekly shipping visits and unique visits are available by port in the dataset, along with non-
seasonally adjusted aggregate series.

5. See Figure 4 footnotes for a detailed explanation of the key announcements.

While the number of daily visits of all ships increased substantially through June 2020, throughout July 2020 it
has stabilised to normal levels of traffic, similar to pre-lockdown levels. On a seasonally adjusted basis, there was
an average of 384 daily visits between 20 and 26 July, compared with a daily average of 374 visits the previous
week.

Page 13 of 15


https://www.ons.gov.uk/economy/economicoutputandproductivity/output/methodologies/coronavirusandthelatestindicatorsfortheukeconomyandsocietymethodology
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/methodologies/coronavirusandthelatestindicatorsfortheukeconomyandsocietymethodology
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/datasets/weeklyshippingindicators

Cargo ships remained stable for a third consecutive week, at a weekly average of 96 daily visits compared with a
daily average of 91 and 93 visits in the previous two weeks. Visits of passenger ships saw an increase in their
daily average from 83 the week before to 92 visits between 20 and 26 July, the highest daily average since week
commencing 30 March 2020.

9 . Data

Weekly and daily shipping indicators

Dataset | Released 30 July 2020

The weekly and daily shipping indicators dataset associated with the faster indicators of UK economic
activity.

Online price changes for high-demand products
Dataset | Released 30 July 2020
Weekly online price changes of selected high-demand products (HDPs).

Online job advert estimates
Dataset | Released 30 July 2020
Experimental job advert indices covering the UK job market.

Business Impact of Coronavirus (COVID-19) Survey (BICS) results

Dataset | Released 30 July 2020

Final results from the Business Impact of Coronavirus (COVID-19) Survey (BICS). This qualitative fortnightly
survey covers business turnover, workforce, prices and trade.

10 . Glossary

Faster indicator

A faster indicator provides insights into economic activity using close-to-real-time big data, administrative data
sources, rapid response surveys or Experimental Statistics, which represent useful economic and social concepts.

High-demand product (HDP) basket

The HDP basket contains everyday essential items that were identified at the beginning of the crisis to have high
consumer demand, including items from food, health and hygiene categories. The selection of these items was
based on anecdotal evidence on patterns of consumer spend. The basket does not cover all items within these
categories.

11 . Measuring the data

Detailed information on the data sources, quality and methodology of the different indicators included in this
bulletin is available in the Coronavirus and the latest indicators of the UK economy and society methodology .

We will summarise any crucial updates to the quality or methodology in this section in the future.
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https://www.ons.gov.uk/economy/economicoutputandproductivity/output/datasets/weeklyshippingindicators
https://www.ons.gov.uk/economy/inflationandpriceindices/datasets/onlinepricechangesforhighdemandproducts
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/datasets/onlinejobadvertestimates
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/datasets/businessimpactofcovid19surveybicsresults
https://www.ons.gov.uk/methodology/methodologytopicsandstatisticalconcepts/guidetoexperimentalstatistics
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/methodologies/coronavirusandthelatestindicatorsfortheukeconomyandsocietymethodology

As a user of the Business Impact of Coronavirus (COVID-19) Survey (BICS) data, we would like to hear your
thoughts on the future of the survey. If you would like to provide your views, please complete this short
questionnaire to help shape the future of BICS. The survey will remain open until 21 August 2020.

12 . Strengths and limitations

Detailed information on the strengths and limitations of the different indicators included in this bulletin is available
in the Coronavirus and the latest indicators of the UK economy and society methodology .

We will summarise any crucial updates or warnings in this section in the future.

13 . Related links

Coronavirus (COVID-19) latest data and analysis
Webpage | Updated as and when data become available
Latest data and analysis on the coronavirus (COVID-19) in the UK and its effect on the economy and society.

Coronavirus and the economic impacts on UK: 30 July 2020

Bulletin | 30 July 2020

Latest analysis on responses from the voluntary fortnightly Business Impact of Coronavirus survey, which
captures businesses’ responses on how their turnover, workforce prices, trade and business resilience have
been affected.

Coronavirus and the social impacts on Great Britain: 31 July 2020

Bulletin | 31 July 2020

Latest indicators from the Opinions and Lifestyle Survey to understand the impact of the coronavirus
(COVID-19) pandemic on people, households and communities in Great Britain.

Business Impact of Coronavirus (COVID-19) Survey (BICS) questions

Article | Last updated 27 July 2020

Latest questions from the Business Impact of COVID-19 Survey relating to the Coronavirus and the latest
indicators for the UK economy and society bulletin.

Rapid review of coronavirus, the UK economy and society, faster indicators

Webpage | Released on 9 April 2020

Letter from Ed Humpherson, the Director General for Regulation at the UK Statistics Authority, endorsing
the Office for National Statistics's (ONS's) new experimental faster indicators.

Deaths registered weekly in England and Wales, provisional: week ending 10 July 2020

Bulletin | Released 28 July 2020

Provisional counts of the number of deaths registered in England and Wales, including deaths involving
COVID-19, by age, sex and region, in the latest weeks for which data are available.

Coronavirus (COVID-19) Infection Survey pilot: 9 July 2020

Bulletin | Released 9 July 2020

Initial data from the COVID-19 Infection Survey. This survey is being delivered in partnership with IQVIA,
Oxford University and UK Biocentre.
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http://%20https://www.surveymonkey.co.uk/r/T6P5WRY
http://%20https://www.surveymonkey.co.uk/r/T6P5WRY
https://www.ons.gov.uk/economy/economicoutputandproductivity/output/methodologies/coronavirusandthelatestindicatorsfortheukeconomyandsocietymethodology
http://www.ons.gov.uk/coronavirus
https://www.ons.gov.uk/releases/coronavirusandtheeconomicimpactsonuk30july2020
https://www.ons.gov.uk/releases/coronavirusandthesocialimpactsongreatbritain31july2020
https://www.ons.gov.uk/surveys/informationforbusinesses/businesssurveys/thequestionsonthebusinessimpactofcoronaviruscovid19survey
https://www.statisticsauthority.gov.uk/correspondence/rapid-review-of-coronavirus-the-uk-economy-and-society-faster-indicators/
https://www.ons.gov.uk/peoplepopulationandcommunity/birthsdeathsandmarriages/deaths/bulletins/deathsregisteredweeklyinenglandandwalesprovisional/latest
https://www.ons.gov.uk/peoplepopulationandcommunity/healthandsocialcare/conditionsanddiseases/bulletins/coronaviruscovid19infectionsurveypilot/latest
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